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About us...

ﬂ Karen Smith

Senior Insights
Manager (Students and
Education providers)

W

Regional Head of
Marketing - UK & EEMA
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How the online
community is
helping ACCA:

ACCAs Next Gen Woice community is made up
of 300 young people

= An ongoing
source of insight

On-going project—
latest pilot lasted

6 months There to provide
feedback for
Get closer to Mix of ACCA future, ongoing or
Gen Zs by students and non- past campaigns
w= obtaining first- AECREEN 2 Sense checking
hand input ‘a S\ resonance + to
How old are they? \ help steer

20% \ direction

15% — _ ‘

10% — —
5%

Communicating
with younger

0% members of
18 19 20 21 22 23 24 25 26 ACCA's
Age breakdown community even

- / more impactfully
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The Next Gen Voice Community Forum

’ . . ™

This forum will be open for the entire duration of the Next Gen Vioice community and we would love i f you use the forum fo connect with your fellow
‘community members and start discussions about whatever is on your mind

This could be study tps, asking for advice for starting your career of 10 share a ool articke you fead at the weekend Feel free to share links, Images,
videos or screenshots with your post tool

\te want this spsce 1o be safe 50 ask that you respect our values.
« Be respectful. There are no nght of wiong answers o this forum and we want to hear about all of your experiences, ideas and thoughts and will
tisten and respond without judgement




How do
community
members find
this
experience?

High appetite to
get involved and
share their views

Good engagement
levels

Positive feedback
received from
users’ - they enjoy
being part of the
community and
find the activities
worthwhile

...I have found the community to be very
engaged and interested in the topics
discussed, which has made it easy to
contribute and participate. The discussions
have been thought-provoking and have
allowed me tolearn new perspectives and
ideas. | have also enjoyed the opportunity to
connect with other like-minded individuals
who share my interests and passions.
Overall, | am glad to be part of this vibrant
community and look forward to continuing to
contribute and engage with the members.

Participant from mainland China
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“It was refreshing and
| really enjoyed
thinking about the
questions asked.”

Participant from UK

S

e qeally enjoyed the Next \

The overall experience was
good, got to know about many
different topics and thought in
detail about the details of the

product and video, which was
very different experience for
me.

Participant from India

Gen Voice Community by
taking part and giving
opinion in many different
topics.

Participant from India
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Ta¥ y =
Girl Math’ Campaign
We wanted to raise awareness about a career in accountancy by leveraging the

popular 'Girl Math' trend.

The objectives were to increase awareness of ACCA in the UK and drive conversions to
the ACCA website.

Target Audience:
18-24

Campaign Period:
November/December 2023

Username Comments |Saves| Shares
@fourbrothers |1,800,000| 18,300 52 268 72 1%
@bethriva 612,600 2283 14 27 26 0.4%
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https://www.tiktok.com/@f0urbr0thers
https://www.tiktok.com/@beth.riva/video/7303984924183235872

Campaignresults

Number of Influencers
+ their Followers

Total Video Views
Total Engagements
Paid ER%

Organic ER%

Think Alwead

2 influencers | 2,400,000

2,412,600

21,158

2%

7%

<
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Q Find related content Search

we are definitely on to
something here guys

chatting aboutﬂ{'girl (e
y
chatting about giflmath |8
—_— ‘ 9
FOurBrOthers 2028 11-228

Perks of the joh/AD#acca ‘»i
#accountancy #gifimath #fyp #... more

Add comment @ @
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Campaign results - top performing creator

T

That one mate...

The Four Brothers excelled as creators in this
campaign, producing authentic and engaging content
that resonated with their audience. By prioritizing the
creators' creative freedom, they crafted a highly
engaging video that achieved nearly 2 million views.

This collaboration not only benefited from the Four
Brothers' esteemed reputation in the TikTok
community but also positively influenced our brand
perception among Gen Z viewers.

Total views: 1,800,00

Organic views: 56,800


https://www.tiktok.com/@f0urbr0thers/video/7304321343833591072
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